
































Antarctica

Antarctica

4.08 Discuss how the geography of North
Carolina tourism reflects an unevenness and
identify reasons for and consequences of
some counties engaging in tourism more than
others.

5 understand mental maps and
recognize how mental maps shape
people's willingness and
unwillingness to travel to certain
places.

5.01 Define concept of mental map and
identify different types.

5.02 Identify factors that shape a person's
mental map such as the mass media,
geographic education, prejudices, and travel
experience.

5.03 Explain how and why a positive or
negative mental map of a place can affect a
person's decision to travel.

5.04 Construct and use a public opinion
survey to measure local perception of places,
both of great tourist importance and of lesser
tourist importance.

5.05 Use a graphing program and other
computer resources to visually represent
survey results.

5.06 Participate in a class presentation and
discussion of results, factors affecting
surveyed perceptions, the accuracy of those
perceptions, and the impact of those
perceptions on potential travel.

6 understand the importance of
place images in tourism, how
places are sold or represented as
tourist destinations, and how these
shape people's perception and
interaction with the world.

6.01 Define the concept of "place image" and
identify different types.

6.02 Discuss how and why places are sold or
represented as attractive destinations.

6.03 Summarize the importance of advertising
to tourism development.

6.04 Identify major place image themes found

in tourism advertising including, but not
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fimited to, location/proximity, naturalness,
escapism, authenticity, climate, and
hospitality.

6.05 Search for and obtain examples of place
images found in tourism advertising including,
but not limited to, travel brochures,
newspaper and magazine ads, television and
radio commercials, and Internet travel
agencies.

6.06 Analyze place images in tourist
advertising; identify themes and symbols
used, generalizations, and possible
inaccuracies and omissions.

6.07 Construct and present an advertising
narrative using graphics and slogans that
could be used in selling or representing one's
hometown as a tourist destination.

6.08 Compare and contrast different
promotional images of hometown, recognizing
the different ways of seeing a place as a
tourist destination.

7 develop an understanding of how
tourism affects the economy of
places.

7.01 Recognize that tourism has power to
generate foreign exchange, create
employment, and stimulate economies in
industrialized and developing countries.

Central America

Mexico

7.02 Recognize the costs of hosting tourists,
such as the building of hotels, increased law
enforcement, construction of attractions, and
transportation routes.

7.03 Define and explain the "multiplier effect"
of tourism, how the monetary benefits of
tourism development spread through a
destination's local population directly and
indirectly.

7.04 Define and explain the opportunities that
tourism brings to a destination's local
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économy.

7.05 Identify positive aspects of tourism
economy within hometown.

7.06 Define and explain the "reverse
multiplier effect”" of tourism, how the tourist
economy can raise the price of goods and
services for a destination's local population.

7.07 Define and explain the "opportunity
costs," how investment in tourism diverts
revenue away from funding other
opportunities in a destination's local economy.

7.08 Identify negative aspects of tourism
economy in a hometown.

8 examine how tourism affects
social relations in a place and
identify the various social actors
involved in the tourism experience.

8.01 Identify three major social actors
involved in tourism: host, tourist, and
mediator.

8.02 |dentify the various types of host such as
active, passive, and resistant, and explain the
various ways in which a host can interact with
a tourist, both positively and negatively.

8.03 Identify the various types of tourist and
explain the various ways in which a tourist
can see, treat and interact with a host, both
positively and negatively.

8.04 Explain ways in which the tourist
experience is characterized by cooperation
and conflict between "insider" (host) and
"outsider" (tourist) interests.

8.05 Identify the complex role that mediators
play in the tourism experiences, such as the
role of travel guides/agents.

8.06 Discuss how tourism encourages the
local population of a tourist destination to
express, celebrate, and even preserve their
cultural identity.

8.07 Discuss how tourism discourages the
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focal population of a tourist destination from
expressing their real cultural identity.

8.08 Recognize how political situations can
exercise a negative or positive influence on
tourists through currency policy, violence
against visitors, and government contribution
to tourism organizations.

Europe

Mediterranean and Balkans

9 analyze how tourism affects the
environmental/ physical geography
of a place, leading to both
environmental deterioration and
environmental conservation.

9.01 Summarize the importance of outdoor
recreation within tourism as a whole.

9.02 Identify and locate natural activities and
attractions sought after by tourists.

9.03 Identify the environmental costs of
tourism such as increased use of resources
and increased pollution.

9.04 Summarize the history of the national
park system in the United States and identify
the positive and negative environmental
consequences of park tourism.

North America

Mountain West

9.05 Define the concept of "sustainability" and
discuss the promotion of ecotourism as a
cleaner, more sustainable form of tourism.

Central America & Caribbean

Central American Countries

9.06 Identify examples of ecotourism themes
and locations around the world, the United
States, and North Carolina.

9.07 Identify how tourism can encourage the
conservation and preservation of plants,
animals, habitats, and traditional indigenous
cultures.

10 critically evaluate the impact of
tourism on people and places by
examining international, national,
statewide, and local case studies.

10.01 Research and evaluate the role of
tourism in selected countries in the Western
and Eastern Hemisphere.

10.02 Research and evaluate the role of
tourism on Native American Reservations.

10.03 Research and evaluate the role of
community festivals in North Carolina.

10.04 Research and evaluate the role of
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‘ tourism in one's hometown.
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