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 symbolic message from a visual 
message. 

2.4.1 transfer knowledge from viewing to 
new contexts. 

Presentation Logic in Advertising 

2.4.2 use appropriate strategies to 
remember the content of visual 
messages. 

Presentation Logic in Advertising 

2.4.3 use knowledge from visual 
messages to create new messages, such 
as multimedia presentations and reports. 

Presentation 
 
Presentation 

Creating a Presentation 
 
Technical Writing 

2.4 The effective viewer remembers 
and applies the content of the visual 
message. 

2.4.4 relate information and ideas from 
visual messages to personal experiences. 

Presentation Logic in Advertising 

2.5.1 predict various outcomes. Presentation Logic in Advertising 

2.5.2 draw appropriate conclusions with 
supporting details. 

Presentation Logic in Advertising 

2.5.3 identify and interpret multiple 
messages and intended purposes. 

Presentation Logic in Advertising 

2.5.4 distinguish between relevant and 
irrelevant material. 

Presentation Logic in Advertising 

2.5.5 evaluate the quality of information 
obtained from electronic media sources. 

Presentation Logic in Advertising 

2.5.6 judge validity of ideas, arguments, 
or hypotheses. 

Presentation Logic in Advertising 

2.5.7 recognize, interpret, and control 
emotional responses to visual messages. 

Presentation Logic in Advertising 

2.5.8 assess the techniques used in visual 
messages to affect the viewer. 

Presentation Logic in Advertising 

2.5.9 support their individual evaluation of 
the message. 

Presentation Logic in Advertising 

 

2.5 The effective viewer analyzes/ 
evaluates visual messages. 

2.5.10 recognize the underlying motives 
behind the visual messages. 

Presentation Logic in Advertising 

3.1.1 analyze the characteristics of their 
audience. 

Introduction Audience and Purpose 3 Learners will speak 
effectively for a variety of 
audiences, purposes, 
occasions, and contexts. 

3.1 The effective speaker considers 
variables in the speaking situation 
(audience, purpose, occasion, and 
context) that affect the composition 

3.1.2 describe different characteristics of 
messages based on purpose. 

  



      
 

© 2007 Aventa Learning 1-800-594-5504  |  info@aventalearning.com Page 24 of 27 

of his/ her message. 3.1.3 analyze context and occasion for 
messages. 

  

3.2.1 initiate oral communication during 
appropriate times and situations using 
verbal and nonverbal behaviors, such as 
clarifying questions, comments, facial 
expressions, proximity, and raising a 
hand. 

  3.2 The effective speaker 
participates in a variety of 
communication opportunities. 

3.2.2 participate in oral presentations for 
defined purposes. 

Voice Oral Presentation 

3.3.1 use thesis statement and main 
points to structure planned speeches. 

Voice Oral Presentation 

3.3.2 use familiar organizational patterns, 
such as comparison/ contrast or problem/ 
solution. 

Voice Oral Presentation 

3.3.3 use language consistent with 
purpose and content of message. 

Voice Oral Presentation 

3.3.4 use transitions between main points. Voice Oral Presentation 

3.3.5 use introductions that prepare an 
audience for the speech. 

Introduction 
 
Voice 

Audience and Purpose 
 
Oral Presentation 

3.3 The effective speaker produces 
a coherent message. 

3.3.6 use conclusions that reinforce the 
message and signal closure for planned 
speeches. 

Voice Oral Presentation 

3.4.1 use information that is relevant, 
accurate, and sufficient. 

Voice Oral Presentation 

3.4.2 use language that matches 
audience's level of understanding, such 
as vocabulary and amount of detail. 

Introduction 
 
Voice 

Audience and Purpose 
 
Oral Presentation 

3.4.3 use vocabulary specific to topic. Word Choice 
 
Voice 

Nouns 
 
Oral Presentation 

 

3.4 The effective speaker uses 
appropriate content for purpose, 
audience, occasion, and context. 

3.4.4 use the level of language formality 
consistent with audience, purpose, and 
context. 

Introduction 
 
Voice 

Audience and Purpose 
 
Oral Presentation 



      
 

© 2007 Aventa Learning 1-800-594-5504  |  info@aventalearning.com Page 25 of 27 

3.4.5 use language that promotes 
emotional responses related to speaker's 
purpose. 

Voice Oral Presentation  

3.4.6 use authentic voice that reflects the 
speaker's commitment to the message 
and personal style. 

Voice Oral Presentation 

3.5.1 use an extemporaneous manner of 
delivery that creates speaker connection 
to the audience. 

Introduction Audience and Purpose 

3.5.2 maintain an acceptable level of 
poise including eye contact, body position/ 
movement, and vocal expression (volume, 
pace, and inflection). 

  

3.5.3 use appropriate pronunciation and 
clear articulation. 

Voice Oral Presentation 

3.5.4 avoid distracting delivery behaviors 
such as fidgeting, rocking podium, 
shuffling notes, and unintended verbal 
pauses. 

  

3.5 The effective speaker 
demonstrates control of delivery 
skills. 

3.5.5 effectively use materials and 
equipment, such as charts, graphs, 
markerboards, microphones, videos, 
overheads, and computer technology. 

  

3.6.1 understand the various purposes of 
groups, such as problem solving, 
brainstorming, consensus building, 
discussion, and information gathering. 

  

3.6.2 contribute relevant information 
based on their role in the group. 

  

3.6.3 participate through questions and 
dialogue. 

Introduction Threaded Discussion 

3.6.4 adapt to the group dynamics by 
assuming different roles. 

  

3.6.5 show sensitivity to the feelings and 
opinions of others. 

  

 

3.6 The effective speaker 
participates appropriately in small 
groups. 

3.6.6 use appropriate means to   
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 communicate feelings and resolve conflict 
through negotiations and compromise, 
realizing that nonacceptance is an option. 

3.7.1 accept helpful criticism in a 
respectful manner. 

Voice Oral Presentation 

3.7.2 evaluate the merit of criticism.   

3.7.3 use criticism to improve future oral 
presentations. 

  

3.7.4 modify delivery or content during a 
presentation in response to audience 
feedback. 

  

 

3.7 The effective speaker 
recognizes the role of evaluation in 
oral communication. 

3.7.5 use self-evaluation to improve oral 
communication. 

  

4.1 The effective communicator is 
knowledgeable about available 
resources. 

4.1.1 identify specialized sources of 
information, such as databases, 
professional publications, university 
libraries, and national experts. 

Research Research 

4.2 The effective communicator 
uses sources from a variety of 
media and formats. 

4.2.1 use appropriate sources from 
electronic, print, and expert categories of 
information for purposes, audiences, 
occasions, and contexts. 

Presentation Creating a Presentation 

4.3.1 use techniques to perform efficient 
information searches, such as multiple 
search terms, narrowing/ expanding the 
search, and key word searches 

Research Research 

4.3.2 gather current information from 
authoritative sources. 

Research Research 

4.3 The effective communicator 
collects, sorts, and selects sources 
and information. 

4.3.3 select best information for purposes, 
audiences, occasions, and contexts. 

Research A Logical Process for your 
Research 

4.4.1 use criteria to evaluate the 
usefulness and credibility of sources. 

Research Research 

4 Communicators will retrieve 
information from a variety of 
appropriate sources. 

4.4 The effective communicator 
analyzes/ evaluates the sources 
and information. 4.4.2 use criteria to evaluate the accuracy 

of information. 
Research Research 

5 Communicators effectively 
use and create media products 

5.1 The effective communicator is 
knowledgeable about various 

5.1.1 analyze characteristics of various 
methods to create media. 

Presentation Tips and Practice for Effective 
Presentation 
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methods that can be used to create 
spoken and visual products. 

5.1.2 know advanced techniques in media 
production, such as lighting, pacing, 
camera angles, transition effects, and 
special effects. 

  

5.2.1 create more than one product to 
support the oral message. 

  

5.2.2 choose the best available media for 
content, purpose, audience, occasion, 
and context. 

  

5.2 The effective communicator 
creates single media and 
multimedia products. 

5.2.3 refine skills for creating multimedia 
presentations. 

Presentation 
 
Presentation 

Technical Writing 
 
Creating a Presentation 

5.3.1 use content appropriate to the topic. Presentation Creating a Presentation 

5.3.2 expand or limit content as 
appropriate. 

Presentation Creating a Presentation 

5.3.3 evaluate the effectiveness of a 
product for purpose, audience, occasion, 
and context. 

Introduction Audience and Purpose 

5.3.4 use symbolism in a variety of ways.   

for a variety of audiences, 
purposes, occasions, and 
contexts. 

5.3 The effective communicator 
uses appropriate content for 
purpose, audience, occasion, and 
content. 

5.3.5 give credit for borrowed materials 
and follow copyright laws. 

Research Research 

 


